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Cuisine Made Easy, Inc.

www.cuisinemadeeasy.com. Email: service@cuisinemadeeasy.com. Tel:

1146 W. El Camino Real, Sunnyvale, CA 94087

EEAXIA, FEHBENSMESOHEE, Wil Z B M

High Quality Dim Sum/Appetizer

(408)685-2597

Made for Restaurants & Foodservice Industry. We provide free sample for business account

it Ak
Ha Gao Pork Siu Mai
9 b, 160 pcs per case 11 Ib, 140 pcs per case

gL
Vegetable Bao
Net weight: 20 Ib, 144 pcs

MES
Egg Custard Bao
Net weight: 21 Ib, 180 pcs

Vegetable Dumpling
11 1b, 100 pcs per case

BRE
Chicken Bao
21 Ib, 144 pcs per case

ExaT
Chives Pocket
11 Ib, 80 pcs per case

)]
Beef Jian Bao
Net weight: 18 Ib, 180 pcs

ZtTmf BHEAEE
Cream Cheese Crab Puff Chicken or Pork Wonton
Net weight: 8 Ib, 160 pcs Net weight: 8 Ib, 260 pcs

3G A% =
Chicken Siu Mai
Net weight: 11 Ib, 140 pcs

°4552)
Charsiu Pork Bao
21 b, 144 pcs per case

‘C\

/

\

HRTIESAR
Chives Dumpling
11 1b, 100 pcs per case

YEIB A RRAE
Fried Chicken Mochi
11 1b, 100 pcs per case

(b SR
5 oz each
2 size:
1.5mm
3mm

Chinese Lamian
15 Ib, 48 pcs per case

<

EETHN

Bokchoy Shrimp Dumpling
9 Ib, 100 pcs per case

hNES
Shanghai Pork Dumpling
11 1b, 160 pcs per case

PN E ]
Chaozhou Shrimp Cake
9 Ib, 140 pcs per case

ES YN
Taro Shrimp Cake
9 Ib, 60 pcs per case

WK kb ER
Chowmein
15 Ib, 3 bag per case
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Bubble Tea Fast Food
JapaneseSeafood Bubble Tea BUffetS
FastFood Thai
Chicken Wings Seafood Thai Sushi Bars
Buffets Asian Fusi
sian Fusion Japanese

2020 &£ 5 EHETHEE Topl0 2024 £ 5 EHMETHEE Toplo

Asian Fusion (6.76%)., ZREM/EENHETIRE KB, HEEETREX MERH, "EEXENZE
Japanese (6.76%), — T HZHENEBRME W, HNSHEETMMSED, HERRE, WIETHEAR

N %5 fn % T 41 Buffets HERXUEESNES A A S ERRE,
;mﬂkp | (8.11%). Seafood MRHKE3 &%, FEES5 MoHE BRI —
T3 REXEZ P (5.41%), Bubble Tea HMUTMEXRAWEE, # &5 ERET 2,
iémﬁfﬁﬁﬁ (4.05%) 1 Chicken XTEHKGIFZH, WaE
Wings (4.05%) &2 THREBZEWNFEAMLE NERBAEXT 2020 €/ D LSRR E N % AT
i, MERBR, IS, Buffets 20244 KB 5 BEHF IR BIEMBTON, HHE
SyncKitchen (19.30%) #1 Seafood HETHIEEZL. AEE RURR (BRR) WK,
2t 572024 %, MARS (7.02%) BERAEE BWATHENEOES, RE, 0 REHES W
SRR X KIE LK BRHNBRZT LK R VR B KUK R IR (E L BUIE 9 AT R I
THEFENE | T 9 o 4R 26 Asian ZREOER, W3 TARE BEGRR, K0ARMN
_ 7 ~7; - Fusion (31.58%)\ —TRBTEEEER B%, HELLEERNRS info@littlelaba.com,
- . Japanese (8.77%)., HXNHEMREMEN. FMBTFORBEARMET RNOOKEIFTRAN
3 i— 169.22 inch (4.30m) —I ) . . wonrm s - SRR BB AL PR
o ;ghal (<18-77SZ//)0)\)§?/\S }:f:l Eﬁgig : a?gﬁgg EG?Z%;:%‘@K{?EM’;; Taneee
EEEE - =h 3E 3 ars (1.75%), i = R B IR AR5, JIR 3 REEN
Eﬁi@%ﬁ End to End B n}J}IREE}/ B = it £ 1 Noodles (8.77%) HRESHMEMZRNM FEEZHRANEDRSE
MR B 5%k iR M Fast Food (1.75%) &, #RTEEOOKM STOHFRA RN —HD,
e REFEME N\, £ QFOLH RETRE X—NEANENTFE e e e
BRt+E EHMHMBER TUE LBLEROTH. XA EXETHEAD, tg
;?éi%% : _ (@) H, EXPIER, mER RBR7PEEEEMNRY FEFEXCHZIBSE wHss.

SRE N

T: +1 (202) 812-3989
E: enquiry@hestia.kitchen
www.hestia.kitchen
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The Growing American

Appetite for Chinese Food

he surging
popularity of
Chinese cuisine
in the US can
be attributed to several key
factors. The growing Chinese-
American population has
infused American food
culture with Chinese culinary
traditions.

Concurrently, the openness
and embracement of
multiculturalism among
young American consumers
have further elevated the
appeal of Chinese restaurants.
Moreover, the strengthening
of China's comprehensive
national power and the
deepening cultural exchanges
between the two nations have
provided a strong foundation
for the promotion of Chinese
food in the United States.

Drawing on data from the
restaurant f SaaS provider
MenuSifu, this report paints
a comprehensive picture of
the current landscape and
emerging trends for Chinese
restaurants across the United
States.

We'll explore changes in
5-star Yelp-rated Chinese
restaurants, their geographic
distribution, and key growth
drivers. Additionally, we'll
analyze American consumer
preferences for Chinese
cuisine. The goal is to provide
industry stakeholders and
researchers with insights

to support the continued
expansion of Chinese food in
the American market.

Note

te

Note 5

Note

Jan 1,2004 Jan1,2010

Jan 1,2016 Jan 1,2022

2004-2024 “Chinese Cuisine” Google Trends

Americans Are average annual growth rate

Googling Chinese of 34%. 2010-2018: Interest

Cuisine More Than gradually increased

Ever from 25 to 60 points,
This trend can be divided indicating growing

The graph shows into three distinct phases: American familiarity and

nationwide Google search
interest for "Chinese

appreciation for Chinese

2004-2010: Search interest  food.

Cuisine" in the U.S. has remained relatively low,
grown exponentially from  fluctuating between 10-25 ~ 2018-2024: Search
12 points in January 2004 points, reflecting Chinese interest accelerated

to 100 points in 2024

The Proportion of 5-Star
Rated Restaurants in 2020

Southeast Asian Cuisine

2.39% -
Korean Cuisine

0.69%

Changes in the Proportion of 5-Star Rated Restaurants by Cuisine Type, 2020 vs. 2024

cuisine's initial acceptance  rapidly, reaching a
-2 669% increase at an in the U.S. market.

consistent 100-point

The Proportion of 5-Star
Rated Restaurants in 2024

Southeast Asian Cuisine
2.63%

Korean Cuisine
0.78%
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level. This demonstrates
Chinese cuisine's explosive
growth and elevated status,
transitioning from a niche
ethnic food to an integral
part of mainstream American
food culture.

Rise of High-Rated
Chinese Restaurants in

the US

In this climate, the number
and quality of Chinese
restaurants across the

US have seen marked
improvement. Chinese
eateries have proliferated
nationwide, from major
hubs like New York, Los
Angeles, and San Francisco
to smaller cities and remote
areas. Notably, the ranks of
highly-rated 5-star Chinese
restaurants continue to grow,
with an increasingly wide
geographic footprint - a clear
testament to the thriving
state of Chinese cuisine in
America.

Here is an analysis of the data
on 5-star rated restaurants
from 2020 to 2024:

In 2020, Yelp's 5-star rating
category represented the
highest level of customer
satisfaction for restaurants.
That year, 5,758 Chinese
restaurants accounted for
5.62% of all 5-star rated
establishments on Yelp. This
was a substantially higher
share compared to other
Asian cuisines - Japanese
made up 4.11% of 5-star
restaurants, Korean 0.69%,
and Southeast Asian 2.39%.

Distribution of 5-Star Rated Chinese Restaurants by State in 2024

Percentage Change in 5-Star Rated Chinese Restaurants by State in 2024

15
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DATA 47
@ The Growing American
Appetite for Chinese Food

Opvverall, Asian restaurants
comprised 12.81% of the
5-star rated segment in the

US.

By 2024, Chinese
restaurants accounted

for 5.78% of 5-star rated
establishments, a 2.8%
increase from 2020. The
overall share of 5-star
Asian restaurants also grew
significantly, rising from
12.81% to 13.64%, a
6.48% jump.

These trends indicate the
expanding influence of
Chinese and other Asian
culinary cultures within
the increasingly diverse and
inclusive American food
landscape.

By 2024, the number

of Chinese restaurants

with 5-star Yelp ratings
nationwide had grown to
6,816. New York led with
1,078 such restaurants,
15.82% of the national
total, up from 721 (49.51%
increase) in 2020.

California was second

with 791 5-star Chinese
restaurants in 2024, up
from 553 in 2020 (43.04%
increase), representing
11.61% of the national
figure.

Other leading states for
Chinese restaurants include
Pennsylvania with 585
locations, Texas with 486,
and Florida with 282. These
states were also among the
top five in 2020 and have

Bubble Tea
JapaneseSeafood

Fast Food

Chicken Wings
Buffets

Asian Fusion

Top 10 Categories of 5-Star Chinese Restaurants in the US in 2020

maintained this ranking in
2024.

Collectively, the top five
states accounted for 47.27%
of all 5-star Chinese
restaurants nationwide in
2024, underscoring the
significant demand for
Chinese cuisine in these
populous regions.

These trends demonstrate
the significant demand

and acceptance of Chinese
cuisine across these populous
U.S. states.

While the large states had
bigger baselines, the growth
rates were more substantial
in the smaller Western states.
For example, South Dakota
(SD) grew an impressive
728.15%, surging from 1

restaurant in 2020 to 8 in
2024, making it the fastest-
growing state. Similarly,
several other Western states
saw over 150% growth,
rapidly expanding from
small bases.

New Jersey (N]) saw
impressive growth, with its
Chinese restaurant count
increasing 151.52% to 249
locations, making it 7th
nationwide. Pennsylvania
(PA) also had a strong
showing, rising from the
4th spot in 2020 with 358
restaurants to the 3rd spot
in 2024 with 585 locations,
demonstrating robust
growth in both ranking and
raw numbers.

In contrast, only 5 states -

Montana (MT), Oregon
(OR), Kentucky (KY),
Nebraska (NE), and Arizona
(AZ) - saw declines. The
remaining states all grew
over 8%, reflecting Chinese
cuisine's rising popularity
across urban and rural
America. The increasing
number and quality of
restaurants indicate growing
nationwide acceptance

and high ratings from
Americans.

The Decline of Budget-
Friendly Chinese

Restaurants

Next, let's analyze the

top Yelp tags (excluding
"Chinese") for highly-rated
Chinese restaurants. The 10

16
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Seafood Thai

Japanese

Buffets

Sushi Bars

Top 10 Categories of 5-Star Chinese Restaurants in the US in 2024

most common tags reveal the
most popular restaurant types
in the US market. Larger
font sizes indicate higher
frequency.

In 2020, the top categories
were affordable options like
fast food (24.32%), noodles
(14.86%), and food trucks
(13.51%), showing that
budget-friendly Chinese
dining remained highly
accepted. Following were
fusion cuisines such as Thai
(12.16%), Asian fusion
(6.76%), and Japanese
(6.76%). Specialty restaurant
types like Buffets (8.11%),
Seafood (5.41%), Bubble Tea
(4.05%) and Chicken Wings
(4.05%) were also very
popular

By 2024, fusion cuisines

became the most popular
Chinese food categories,
with Asian Fusion (31.58%),
Japanese (8.77%), Thai
(8.77%), and Sushi Bars
(1.75%) seeing significant
growth. Meanwhile, more
affordable options like Noodles
(8.77%) and Fast Food
(1.75%) dropped to the 5th
and 8th positions. The increase
in average check size suggests
sit-down Chinese restaurants
gained favor, as they not only
offered traditional flavors, but
also innovative fusion dishes
catering to consumers' demand
for novelty. Additionally,
specialty restaurant types like
Buffets (19.30%) and Seafood
(7.02%) also saw varying
degrees of growth.

‘The evolving preferences
of American consumers for

Chinese cuisine reflect a shift
from low-cost, convenient
options to more diverse

and higher-quality dining
experiences. The fusion of
Chinese cuisine with other
Asian culinary traditions

has brought rich flavors and
innovative dishes that appeal
to a growing number of
diners. This trend showcases
the successful development
of Chinese food in the US as
well as broader integration of
diverse culinary influences.

In conclusion, the data
summarizes the evolution of
5-star rated Chinese restaurants
in the US from 2020 to 2024.
Opver this period, Chinese
cuisine has captivated growing
numbers of American diners
through its unique flavors and
diverse offerings. By delivering

quality service and excellent
dining experiences, Chinese
restaurants have earned
widespread acclaim.

As cultural exchange has
deepened and Chinese culinary
traditions have proliferated,
Chinese food has become
integral to the American
dining landscape. This trend
reflects the success of Chinese
cuisine in the U.S. market
and symbolizes the blending
and mutual appreciation

of Chinese and American
cultures.

"The data sources include
publicly available information
on the internet and research
analysis. The analysis results
presented in this article solely
represent the viewpoint of
" " .
The Restaurateur” magazine.

For further inquiries,
additional information on
restaurant-related insights,
data analysis, or any
questions, please contact us
at info@littlelaba.com. Our
data analysts will strive to
find answers for you.

*The data is sourced from
MenusSifu, a North American
restaurant SaaS company,
but slight discrepancies may
exist, and it is intended for
reference purposes only. @

The data in this article was from
North America Food and Drink Saas
Company and MenusSifu. It might have
slight deviations. It’s for reference
only.
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KMrgax, REHCL. RERLEAHN, EZ
5 TR A 7 AR AT A S B

R, fENEEMEEEANME®EAARZ
Ry, RV RESRE, HEZHA M
Z, BrsEstbERr2B8ERALE
WN5E, 2200 1 XE DLIR T, 1A B 3 IR O &
T A IX AR RO T 3 2R 5, 5 A O B B TR
MEMRT B ARIMERS, MO8 T ARLE L TE
EFBERNEIBHIRE,

bl M AA R B, NEEEARSME
Mgk, NRBERHEBIERTEH, 35
HEREARENER, 2A VBN ERALT
NE, BEiE, MUEThttr=EaAr
LR, ANEEREEHREN, FIHENHE
FHE.

FHELRB I E— I, MEREER
BIEAKEBREN “WIETE,

B B =T —REXPEMRE: “—EHE
BEEARE A, RO ERN, B R
ARG IR T A 0 " e Z R R A
o LAEMM, IEEERA—F, 2% ANH
TRENE -HR, E, MWXETILHA
Y I IRD X 8 R AL 32 B AT T T e, S AETE
R ZREME LI RERIT. RE, BR
HIELL 6 B2 RTINS DL, k£
RO E AN R T — %,

NT—xH&EHE, MmEGENPERSE, E
FOAARME RN REEEE,; Wi
N — ) S TE B SR BB, ) 52 08 72 (R B 1%
GURYEL A b HE PR HURT, T HIE TR, WK
REALHISE S, FEIE N &,

FHEERE, MREXEBFEE RN HE
71, By e R EEE, HEEEE S TR
L, REMATREEEHERK &%
MORH B — X, DA AR AT 61
MK IR T & FMAEZET MIHHIE
R, RZBEEE.

BRECHRZE, $HEHFARET=
R “BAERRYE AL, SRR IRIE R AR SR
KRS E PR REFNEE, RERATHE
FENR O ELF, ARSI,

REYSAESYRIABLOENR EETT
JRIE, {H SO A IR E A 2 = R R
WASRT RE, RN RBERITEAR
WEERE, 8FWHRNFETIER, Mz
o B SR A BB BF B9 5 32 R R A R
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R =M, ZRE (Hanson Li) 1A
EZTAIBEFEZ R, SRFELM, FE
TE 4B BlRT B AR B XU AR KGR, A At 30 47 b T
RIGHE MR ERITIL, TIEZEREERN
CERYVET ENAERERN, BRI K
HMERETHER, MHEL80 TR
FEA FEEA R, DA% fe it X
ZmEME, S, MEZ5T 30 2RE
THZEESEHE, HESEREE_HER
ZEBE RNHBERRK" F5,

AL, Hanson BHUL A RIGsN, HLE
HRTHEERE S, EMER, FEE
FEEEEEAE— R B2
BT, BERER, FE-EMEEE
ER SRR AE, BREW, “BAIME
BEINARINFT, BIOONEBEEESHE
EEM”

M = 5l B & IR

Hanson tHE KRGz, H4AETEHHE, &
&, aBEN4AL KX, BEHEWL, M
B E—FFB S BT HEEZ RV
/%O

TE 58 B T 4G K2 Y AR 2% A R 5 4k 2 2
5, Hanson A ¥ —F, %E#HF
AB Capital One, AT —&HW, HE
HPER IR EIAE 2000 4F 8 & ok, 4k %
G ARIT I, 1FHTHE K K18 MBA %41
&, ME—RELETHELSEERITH
REBENAT LE, —FSLEANEELE
M, x|, MAmBEFERTHENE, ~NHE
ERIGBRATIVRETERNERS HBIE,

2001 47, 9 - 11 2 2% i 5 B8k W 76 R B9 il
KEBDERWHRT IIEST HMEZ RS
fE3XHEZ S, Hanson tEZE| 7§ AT &
AR S, MITHERHNE SR ANETT AL

CREWCRE, SUCEETE DN M
BAREXER, M—RKREFHFRBRHERA
MMK,” Hanson HIFERRILE, “HZl

MATIZAS TR0y, Feat B EI T L A9 2 F1 =248
HWIERRXMRE, 51SHE LT ERXE
j\ﬁ_%D ”

2014, HLEF LKL MG, Hanson &
E2GLEANEBRTL, 58KKAQZT
— R L E T B BT 5 0 9 W 89 48k Salt
Partners, HILFF/E T M2 00wk k&,

T 68 1 W

FLE, B 2002 F, Hanson it & Z ik
THEE, 5K AT Halcyon, fih
TEAREHRCIBNIIZE,

HEMIENE |, FREEE H Hanson JER— MM
Pk Sk oG, 2 BT DAKE BN & R BT VT /R RS
M, BERAXERNE ®EE 2, RE
TAREZERE M, EAFENKE, AR
T2k 7 e Kk & 09 B PR ERI 27 A 2R, 7
ELEM & E, Halcyon NIEENMEE &
—TMREENRERE —BAX, EE2—X
REA G, REEE, %S —
AR RFAE LI IE, NER 7 A—EF
%R 2 &, WEAFRMZRTER,” Hanson
HEiRoR, “$#MRMA 22 ik 2%, Halcyon
RARIZ LA, EENBEEMENR S S,
BT T Y B B = AR

# £ H #i, Salt Partners & A I 9T &
Z DA 4B R M, H P, Humphry
Slocombe K WRAE Sy M ATU G B 88 — I
B, \E&WIHN—/NERBET BE 10 X795,
FrEZRETRE,;, HE TN High-Proof
N A4 H Horsefeather #1 Last Rites
HTET /EIE; B-Side £ THAZELY
SFJAZZ BRI, AMELEME—mNE
T 5 IEEA; &8 IR AR N R
B Lazy Susan, HAIFHESEE T (HY
RHR). CE/REHR). CBRNIR) F2XR
SR/ uNEE S

ORI, WEEEAETZEEAL 2 ET
iz —fmBEARANE, AREEN -
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Lazy Susan

X AT O £, 7 Hanson Ui iE, Lazy
Susan BEIZHTE, #b2 ZFTHHXF R A,

it — DR “PREEEEZEEANE
—RENE M A RE TN BRI T, K
MELEN—HZFE-BER2EZNEH
2o R, BAIMNKRERMERINT, &H
BANNEHFTH R, AMTAERNEE K0 E
BEENEY), miKkEEEERERMNNNE,
FROLBERXFE L ”

8 Hanson /1"44, Lazy Susan ZPAZEXAF
BHES, HETEDSWM, BENSIEES,
TEREES A EBIRS, EXEEEH
DA AYE, T B e I X FOET B 4 2

WX, BERLEAMNFENZRENSR, B
PR A AR R SRR Y — T, 7

1E &= i B IR 4, Salt Partners R I H
B, REKEMK T EET Saison B & it
B EME LB (A, X5 Crenn Dining
Group B 7T KX 7 FE W@k & X &R,
ZEFETHEKRHEMK=28T Atelier
Crenn FfI K H M — 2% T Bar Crenn, &
i, MAEEZEN— D48 “Ritual” B9
H, EEBEIEMPN “XE” REHE NS
FBEIRIKYE, Hanson M HliEFE: “2024
£ Ritual B #00E 2Bk 10 7 K H bk 2 9 5
JMFFERMM, ABENFER—GRIFREN
EEEE!
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Hanson #1ZF Terrilyn Wong 5£& Rich Lee TEXXEH_E&T Saison &%,

B 7 S2{A T, Salt Partners @ NE A
2RI T A AR IR R B8R 55,
HYRTREHRITEHENR, RS
B SHIREME

NEBNESREALS

fER “2 T8 XM =" (Golden Gate
Restaurant Association) fY £ & DL A 3

EHMALH MUAEEEANE K" (Stand
with Asian Americans) B €] # & &,

Hanson —EHMRAWE G T ANREH,

WENEEMILEREA, BAIAEERZD
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AMEER B " Wi, EEREARZW E,
R AE 45 D BB R R /DN A THE AR IER
B, HBEMAEARE HHEENEEEE A
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B ORER, W 4R T ATAY A & 52 0 ) F R
IRIE TE

Hanson [AZj&, 2022 F 11 A ZM A4EH
REBENEE, MEJLAN, i =&E
BHEEEBANZRS ., BEBEAMAIEHER,

B JefE Lazy Susan fEIE 2 5 sUBERE T,
RERES LKNmE, SRAN—N/NSEA
HE, IEHMENSETHES, ZiIdARH
oG 1 R 06 o T B R AS R, 1T A
ARG, BN — FIR#E, 2945
B, XWREAGEELMITER TERTETH
Ein b s

[, Last Rites WUKEIAIVERF. A 75 B
B PR, 40 SRR AE B E B IR NS R T E LT
HEKRFS, RAEENBNPAEBE, &,
VAMERMEFBIMRE TX—BN, BA
Last Rites &k —%), EHEMS —KRJE
Horsefeather HY /7 4h F & X #118 £ 9% 75 i
N, HESCNEM —REEBHE2IE"
EAEL SRS, Hanson A0 ERE,

“EIBWE, HELTENNEEEBEEAN
INEAEAR BERNBY B, DASRAMETTIRR, XN
FAVREE K. WBREEEIEMETH
EJO”

A X L4058, Hanson BEKE), HMH AR
BB, KA FE T RERS KB IR, (E X
FANEITE, WHRKITE, FERIFE
Co” IRRBERN S5 77 AMEE, @
EENIEIRBEFTRE, “ERXLEF, BT
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Horsefeather F/MEMI#IRTS
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%N, BHITREAXELES &
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BT BC BE PR, R SL BT R T DA RO R 2E
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“HEIRATB B ok, ShE R A
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BORAFERR., NEIMBEREE
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I-&1 B & Advertising Rates

WV #&MAE 4-color Inside Page

1 page

1/2 page
1/3 page
1/4 page

= (H=IJB) Front-Cover-Inside (FrontP3)
= (F=X4T1) Back-Cover-Inside (Back P3)

Front P4-P9 Back P4-P9

$1m Front Cover

$J/EE Back Cover

BERITI0H;

SEEBERIE 11.2 AREABREW

F2iE : 929-688-0888

I"&R~t AD SIZE

&2 H Month

$4,000
$2,500
$1,800
$1,400

$13,500
$12,000
$6,000

$90,000
$14,000

Published 10 issues yearly;

H4F Half Year 2£4F Year
$16,000 $28,000
$10,000 $17,500
$7,200 $12,600
$5,600 $9,800
$54,000 $94,500
$48,000 $84,000
$24,000 $42,000
/ /
$56,000 $98,000

The magazine covers more than 112,000

Chinese restaurants across the United States.
Sales Contacts: 929-688-0888

4@ Front Cover
8.375W x 10.875D

1/2 5T ( ¥ )Vertical
1/2 Page
4.1875W x 10.875D

$1EE Back Cover
8.375W x 8.5D
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Horizontal 1/3 Page
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&I Spread
16.75W x 10.875D
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Vertical 1/3 Page
2.79W x 10.875D

277 Full Page
8.375W x 10.875D

1/4 71 (1%)
Horizontal 1/4 Page
8.375W x 2.718D

1/2 7 (1#%)
Horizontal 1/2 Page
8.375W x 5.4375D

1/4T3 (%)
Vertical 1/4 Page
2.093W x 10.875D

The Restaurateur
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THE BUSINESS OF
FEEDING PEOPLE IS
THE MOST AMAZING
BUSINESS IN THE WORLD

FEMEINRE

FOOD BRINGS US TOGETHER

TR XN

RESTAURANTS ARE THE
CORNERSTONE
OF EVERY COMMUNITY

Ir&SEIREERER
gt b s
929-688-0888

FOR ADVERTISING INQUIRY,
PLEASE SCAN THE QR CODE OR CALL

929-688-0888

NNBERRDEFRIES,
IERATRERRSS
RBMBERMLALR,
“BIRZUNBF FARIRHGFAK
ARG A A E BRI, s
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ABOUT US

(BIR=R)Z%EH LITTLELABA MEDIA LLC JE FENRITE (&,
SIFIF 2022 £ 1 B, B2ERTERANE TEIRE,

"The Restaurateur", a magazine under Littlelaba Media LLC, was
launched in January 2022 and has the largest circulation in the
United States for orﬂine dining media.

%E%%ﬁ%ﬁﬂiﬁﬂﬁ 10 FREABFT LBERBEARIX
MAkA 5o

The magazine covers more than 100,000 Chinese restaurants and
millions of Chinese dining practitioners across the United States.

BEABRR, &6 (BIXXR) . (BIXAR) BLRAhe
EEABR ETREEAET HMBES.

Every Chinese restaurant has a copy of "The Restaurateur", and it

has become an advantageous platﬁarm for the promotion of both

upstream and downstream enterprises within the American Chinese
ining industry.

LITTLELABAMEDIALLC 8J3i7F 2021 £ 12 B, HAF
RS EIREFRIAMUAR, AitREFPENE, BT
ﬁé’étﬂﬁﬁ&:‘c%m&, REHE, HRUE, ZURE
FHH,

Littlelaba Media LLC was founded in December of 2021 and is
committed to serving global Chinese restaurateurs, spreading
Chinese food culture to the world and helping Chinese catering break
through cultural boundries, be inclusive, expand their horizons, an
present all the wonderful things they have to offter to the world.

E#i, LITTLELABA MEDIA LLC BE%XEBRh—XIAE
ENRISRIE. HMFIRFMLIFENLFERE], KRGE
REFRMUALBEL. #FER, HERKSRERN
v it ST =18

Currently, Littlelaba Media LLC has developed into a multi-media
EIEaba Modia e siming 1o build & communitation piatiosmm for

the Chinese dining industry in order to exchange knowledge, share
experiences and grow and develop together.

.;'EI
@é
OEEEL

Instagram Facebook HERS
canyinjia canyinjia Littlelaba #iXK
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