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Cuisine Made Easy, Inc.

www.cuisinemadeeasy.com. Email: service@cuisinemadeeasy.com. Tel: (408)685-2597
1146 W. El Camino Real, Sunnyvale, CA 94087

FHFEARRRAVER, R FSHANRIAEE, Wil Z B &
High Quality Dim Sum/Appetlzer

Made for Restaurants & Foodservice Industry. We provide free sample (not include shipping) for business account

LN ERBES WRKES: LRI N
Ha Gao Pork Siu Mai Chicken Siu Mai Fried Chicken Mochi Taro Shrimp Cake
9 Ib, 160 pes per case 11 Ib, 140 pcs per case Net weight: 11 Ib, 140 pcs 11 1b, 100 pes per case 9 1b, 60 pcs per case

NEG =xa =E-3:18¢
Egg Custard Bao Vegetable Bao Bokchoy Shrimp Dumpling Shanghai Pork Dumpling Charsiu Pork Bao
Net weight: 21 [b, 180 pes Net weight: 20 Ib, 144 pcs 9 Ib, 100 pcs per case 11 Ib, 160 pes per case 21 Ib, 144 pcs per case

EZRiRb e AEHNE &=1a Fika 1BEa
Sesame Lava Bao Red Bean Cream Bao Pandan Bao Taro Bao Durian Bao
Net weight: 21 Ib, 180 pcs Net weight: 21 Ib, 180 pcs Net weight: 21 Ib, 180 pcs Net weight: 21 Ib, 180 pcs Net weight: 21 Ib, 180 pcs

\ BAG ERIRR ERTIESERR P EARES
Chicken Bao Vegetable Dumpling Chives Dumpling . Chaozhou Shrimp Cake
21 1b, 144 pcs per case 11 b, 100 pes per case 11 b, 100 pcs per case 9 1b, 140 pcs per case

2 T

T B BEAEE FHRE EREF
Cream Cheese Crab Puff Chicken or Pork Wonton Beef Jian Bao es Pocket
Net weight: 8 Ib, 160 pcs Net weight: 8 Ib, 260 pcs Net weight: 18 1b, 180 pes 11 Ib, 80 pcs per case
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Core Soup Base Supplier of HaiDiLao | The Leading Food Sauce Manufacturer in China

YI HAI (U S) F 0 0 D I N C 0 PACEBRHFETRNAKE FSREEEN | | BIsTUERROKS R R, BRAN™mE

E9I~§’f’£¥ﬂﬂ/EF/]E"‘*?E/:It%ﬁﬁ#&%ﬁ A/ FEN O/ IR RN, RAGIETRE

EHRREEL] IFNEERS, BESTRAESERTH
Based on the supply to North American Haidilao Supported by a dedicated product team, industry
restaurants, YiHai has extensive experience in centers, and a robust logistics system, we aim to
managing the entire overseas catering supply chain, provide a superior collaborative experience and
including purchasing, production, ocean freight eagerly anticipate exploring more culinary possibilities
customs clearance, North American warehousing and ~ with you.
logistics.

1A 5 S T3

LOOKING FORWARD TO OUR FUTURE
MUTUALLY BENEFICIAL COLLABORATION

5800 S. Eastern Ave., Suite 500,
Commerce, CA 90040 USA

info@yihaius.com
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xpanding globally has
become the best strategy for
Chinese brands to address
domestic market saturation
and discover a second growth curve. As
one of the world’s two largest consumer
markets, the U.S. has naturally become
a key target for Chinese brands. Recently,
WEFOOD, in collaboration with several
well-known restaurant enterprises in
the U.S., has conducted research, visits,
and interviews to jointly prepare the
“2025 North American Asian Dining
‘White Paper.” This white paper aims to
systematically analyze the current state of
Asian dining in North America, uncover
successful growth models and pain points,
and guide more brands in exploring
the market. It also seeks to foster the

2024 Asian Dining Market

Market Size

Number of Stores

Growth Rate

expansion and growth of Asian dining in
North America.

The Growing Asian Dining
Market in the U.S.

The Asian dining market in the
U.S. is valued at $300 billion,
with a steady annual growth rate
of approximately 5%. With an
increasing number of Chinese
immigrants and international
students, coupled with cultural
integration, the audience for Asian
dining continues to expand. The
market’s stability and relatively
low competitive pressure provide
opportunities for brands to develop

4.5%

on the North American continent.

High Revenue Per Customer
Facilitates Store Expansion to
IPO Scale

The white paper survey revealed that
over 20% of restaurants generate
annual revenue exceeding $1 million
per store. According to Nasdag’s IPO
guidelines, the revenue threshold

for listing is approximately $100
million. Benefiting from the strong
purchasing power of the U.S. dollar
and the restaurant industry’s average
per capita consumption of $30—much
higher than in Asian countries—U.S.
restaurants can achieve IPO scale with

relatively less effort. For instance, with
annual revenue of $1.5 million per
store, just 70 locations would meet the
Nasdagq listing standards.

Nasdaq Listing Standards Include:

© Annual sales of $100 million

© Leadership in a regional market
category to support brand expansion

© A stable core management team that
has been with the company for over 5
years

© Significant market share and a
robust potential customer base

© Technological support to improve
operational efficiency

Proportion of Asian Dining in the U.S. in 2024
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What are the reasons affecting the

expansion of Chinese restaurants in 2024?

Revenue Per Store

The Number of
Stores for IPO

Under $100K

$100K - $200K

$200K - $400K

$400K - $600K

$600K - $800K

$0.8M - $1M

Over $1M

2000
667
333
200

143

Number of Stores with Revenue per Location

Corresponding to IPO Store Count

Chain Size

1Store

2-5Stores 26.19%

5-10 Stores 3.57%

Above 10 Stores 2.40%

67.86%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50% 55% 60% 65% 70% 75%

Proportion

Survey Statistics: Proportion of Restaurant

Chain Counts

Chain and Multi-Store Development Still Has
Significant Potential for Innovation

1. Chain Brands in Their Infancy

Compared to the highly competitive domestic market, the U.S. Asian
dining market offers substantial opportunities for development and

innovation, representing significant potential and a blue ocean for

PANDA
Express

PF
CHANG

Other Restaurants

2024 U.S. Restaurant Brand Matrix

45%

41.67%

40%

35%

30%

25%

Proportion

20%

15%
11.90%

10%

5%

0%
Expansion Needed, Resources Expansion Needed, Resources
Available Required

44 05%

No Expansion, Focus on
Optimizing Existing Stores

Survey Statistics: Restaurant Expansion Plans

2.38%

No Expansion, Maintain
Current Status

Proportion

73.9%

* Single brand, single

Definition store operation

+ primary goal is
maintaining strong
single-store profitability

Single Model
(Directly Operated)

Mixed Model (Directly
Operated + Franchise)

Asian/Western

Cuisine Chain

6.1%

Multiple stores and
brands, all operated
directly

With a certain level of
capital accumulation

10.0%

*  Multiple brands and
stores operated
together

Specialized in operating
restaurant brands,
investing through brand
portfolio configuration

10.0%

focused on single
brand chain expansion

Create a successful
regional model aimed at
expanding operations
and preparing for an IPO

Survey Statistics: Restaurant Development Models

Chinese Cuisine
Specialty Food Restaurants
Asian Cuisine

Western Cuisine

Others

32.1%

I 4.9%
- 44.4%
I 4.9%

29.6%

American Chinese

Chinese Fusion

Sichuan Cuisine
Hunan Cuisine
Shanghai Cuisine
Cantonese Cuisine

Northern Cuisine

23.1%

| 61.5%

o ses% A

177%
13.9%

13.9%
11.5%
19.2%

Other
(2]

Asian Fusion
Japanese Cuisine
Thai Cuisine
Vietnamese

Others

| 63.9%

e X

18.3%

2.8%
2.8%

businesses.

From a development model perspective, Asian dining chains and multi-
store brands are still relatively rare in the U.S. Beyond leading brands
such as Panda Express and PE Changs, few have exceeded 100 locations.
As a result, expanding chain stores in the U.S. presents challenges.
However, more than 50% of surveyed businesses expressed ambitions to
seek further growth opportunities. For investors and partners, partnering
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Survey Statistics: Restaurant Type 1

Survey Statistics: Restaurant Type 2
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What are the reasons affecting the
expansion of Chinese restaurants in 2024?

with top U.S. collaborators for
investment or joint ventures can be
a strategic advantage.

2. Diverse Models Enable
Innovation Opportunities
Collaboration and Franchising as
Competitive Advantages

The U.S.’s multicultural
environment creates fertile ground
for the fusion of diverse cuisines,
cultures, and operational models.
Many Asian restaurant owners

are no longer limited to a single-
store business model; instead, they
grow their businesses through
partnerships and franchising. In
doing so, they learn and adopt
various restaurant management
models, eventually shaping distinct
business philosophies. These

philosophies drive innovation and
foster competitive advantages for
future restaurant openings.

3. Strong Demand for
Differentiation: Innovation in
Niche Categories

Most Asian restaurant brands
primarily focus on traditional
American Chinese dishes and
broader cuisine. However,

as consumers deepen their
understanding of Asian dining

and local flavors become more
mainstream, specialized restaurants
have gained prominence. For
example, the number of Sichuan
restaurants has grown significantly
in recent years. Additionally, to
cater to local tastes, Japanese
restaurants with Chinese influences

Survey Statistics: Challenges Faced

11.1%

13.6%

1

are becoming increasingly popular.
Thus, even within the broader
Asian dining category, innovations
in niche categories and the
development of new Asian cuisines
remain promising growth areas.

Next Steps for Solutions

The survey revealed that marketing,
personnel management, and
product innovation are common
challenges for North American
Chinese restaurant owners.
Depending on the stage and

scale of their business, different
challenges arise. We believe the
development of Asian dining in the
U.S. has transitioned from a phase
of merely making a living to one
of cultural integration. Therefore,

63.0%

restaurant owners secking growth
should move away from traditional
mindsets when expanding their
brands. Instead, they should adopt
a “start-with-the-end-in-mind”
approach, systematically planning
their stores and brands to lay a
solid foundation for future success.

For more details about market
insights and solutions, stay tuned
for WEFOOD’s upcoming “2025
North American Asian Dining
White Paper.” We look forward to
sharing and working together to
promote Asian dining culture in
the North American market. @

Note: This survey is ongoing, and
detailed data will be finalized in
WEFOOD’ s official “2025 North

17.3% 14.8%

R I

TOp :

Top 3

Top 3

56.8%
28.4%
18.5%

Top 2

- Top ’

Top 3
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The Restaurateur
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ABOUT US

(BIR=R)Z%EH LITTLELABA MEDIA LLC JE FENRITE (&,
SIFIF 2022 £ 1 B, B2ERTERANE TEIRE,

"The Restaurateur", a magazine under Littlelaba Media LLC, was
launched in January 2022 and has the largest circulation in the
United States for orﬂine dining media.

The Restaurateur

7A£3% 100 /K

I-&1 B & Advertising Rates

EHBRIRRS
R Month  FEHalfYear S Year REFRS RSB 10 FREAETLEFEARR
V #8MB 4-color Inside Page MILA S,
1 page $4,000 $16,000 $28,000 The magazine covers more than 100,000 Chinese restaurants and
millions of Chinese dining practitioners across the United States.
1/2 page $2,500 $10,000 $17,500
1/ page 51,800 57,200 512,600 WAL RO BEABRL, 5 (BRR) . (BRK) BEANL
1/4 page $1,400 $5,600 $9,800 oy LTl KEAZD ETFiBEEAEr- smEEas,
%TZ:E mﬂfﬁ Every Chinese restaurant has a copy of "The Restaurateur”, and it
has become an advantageous platﬁarm for the promotion of both
= (FHTIXB1) Front-Cover-Inside (FrontP3) $13,500 $54,000 $94,500 THE BUSINESS OF ups_trea_nzlantd downstream enterprises within the American Chinese
ining industry.
= (FH=3IT1) Back-Cover-Inside (Back P3) $12,000 $48,000 $84,000 FEEDING PEOPLE IS 9 Y
THE MOST AMAZING
FIONCRAED Back P St R i BUSINESS IN THE WORLD LITTLELABA MEDIA LLC #J3F 2021 £ 12 B, AF
’
470 Font Cover 590,000 / / o RELHREBRRMUAR, MEREEREXE, 87
£418 Back Cover $14,000 $56,000 $98,000 EHaMEENR EARRTRXARIR, REHE, HEAY, 2TEEY

Fit R,
Littlelaba Media LLC was founded in December of 2021 and is

committed to serving global Chinese restaurateurs, spreading
Chinese food culture to the world and helping Chinese catering break
through cultural boundries, be inclusive, expand their horizons, an
present all the wonderful things they have to offter to the world.

FOOD BRINGS US TOGETHER

TR XN

RESTAURANTS ARE THE
CORNERSTONE
OF EVERY COMMUNITY

BERITI0H;
SEEBERIE 11.2 AREABREW
F2iE : 929-688-0888

Published 10 issues yearly;

The magazine covers more than 112,000
Chinese restaurants across the United States.
Sales Contacts: 929-688-0888

R AD SIZE H#i, LITTLELABA MEDIA LLC B AR A—RIAE

ENRIIRIE,. SFREMLZBENSIRERLE, RFGE
REGRINUIAEBEREL. LK, HRAMKSRREN

RARFE.

Ir&ESaREERER

4@ Front Cover
8.375"W x 10.875"H

1/2 5T ( ¥ )Vertical
1/2 Page
4.1875"W x 10.875"H

$1E Back Cover
8.375"Wx8.5"H

&3 Spread
16.75"W x 10.875"H

1/3 T (1#%)
Horizontal 1/3 Page
8.375"W x 3.675"H

1/3T3 (%)
Vertical 1/3 Page
2.79"W x 10.875"H

277 Full Page
8.375"W x 10.875"H

1/4 71 (1%)
Horizontal 1/4 Page
8.375"Wx2.718"H

1/2 7 (1#%)
Horizontal 1/2 Page
8.375"W x 5.4375"H

1/4T3 (%)
Vertical 1/4 Page
2.093"W x 10.875"H

p = R L
929-688-0888

FOR ADVERTISING INQUIRY,
PLEASE SCAN THE QR CODE OR CALL

929-688-0888

ANBERRDBIFRIES,
RN AERRSS
RBMABRRMLAL,
“BINZVNBIF RZBIREGFAK

ARINGF A A B ERARE ,

Currently, Littlelaba Media LLC has developed into a multi-media
company offering print, digital and social media. In the future
Littlelaba Media is aiming to build a communication platform for
the Chinese dining industry in order to exchange knowledge, share
experiences and grow and develop together.

.;'EI
@é
OEEEL

Instagram Facebook HERS
canyinjia canyinjia Littlelaba #iXK




% 3
BIAREBRK

2025 Restaurateur Awards

BIRREIRR

“BURREBE “MEaRd: RS EFERILMRE AN AR G H =X S R 36
S 2 RO 3G 5 HE 2 RO A PO P SE s B AR R R RS R X RAF s DRtk X R ]
5 51 1 ¥ 2h K I

Recognize outstanding talents and achievements of Chinese Americans in the catering industry;

Facilitate connections and communication between Chinese American cuisine and mainstream
American society;

Promote racial and gender equality;

Encourage ;)ositive interaction between Chinese American catering businesses and their
communitie

Foster sustainable and thriving community development

(EMRR) ERPRE LRI

BREMRME (Lifetime Achievement Award)
RENMEREZALBEB LS EENE NN IEEFEBERE., TEMRETEZE L4 7 AR A WD A

#HEXFEHR (Community Hero of the Year)
1 X B 22 3R B AE P 4R BN A X Al KIS A, AR E T,

ZMEFT (Chinese's Classics)
ZMBITERE KR AEAX TR EZMRPENET,
BRReHBRENETHNHIMXMEAEARELEESHIBERAHEWNFEMNL NG, BIF:

AWEF (Outstanding Chef)
BRhERM (Emerging Chef)

AN HB T 22 R AR LE N BA R AR FLRIIUIE 1, BA S sE M 01E 7 B8 B B 2 B Il 22 R 52 %7 58 3K f B9 5
75 [5f il 5

AHEET (Outstanding Restaurant)
RIEFMET (Best New Restaurant)

ANHBTREZILEEMMATEERER, TEBENET, REFETEREZHEITRONFZHET;

AHEEIRR (Outstanding Restaurateur)

HERRERZNRERBAATEEER, EERENETNHEENEES, MIEETEE T HRI AR HHI
7
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OIS TERR &G R EMBINHE— P LM,

*EMRREHREA MenuSifu SRXIT EHERE
The Restaurateur Awards are Presented by MenusSifu.

RIAREHRIZIRE | =

AR AR AA RO,
3 3B IRKX BB C B EE,

AR R A LN 53 PR SR AL SE AP
I N LA IR H o

AR B B

BT [ IRBAREE CEGERERRS ERRBIPN—HHZH, HHE—RF
X EBRATAWIEEE [ IRBBERREF/EZRI.
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SR [ RB :
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RIXEEIRZRABFE : editorial@littlelaba.com
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